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EDITORIAL 485 

in Athens. A steady stream of American scholars has been going 
thither for over forty years — young scholars to finish their train- 
ing and the older to gain the inspiration which life in daily 
association with the land and monuments of Hellas alone can 
give. Pupils of the School now occupy commanding positions in 
every part of the land, and their leadership is recognized amongst 
us. Aspiring young men and women who are looking forward to 
careers in the several fields of classical studies will be wise if they 
include in their plans at least a year in Athens, especially now 
that the privileges of residence there are immeasurably enhanced. 
The Journal extends its congratulations to the School, and 
on behalf of the Classical Association thanks Mr. Gennadius 
for his magnificent gift to classical scholarship. And we join in 
the hope that American philanthropy will speedily provide the 
new building to house the Gennadius collections. 

Our Advertising Pages 

The inclusion of advertising in the Journal, in harmony with 
the decision reached at the annual meeting in St. Louis a year 
ago, was confessedly an experiment. To us, and we trust to our 
readers, the innovation seems to have proved a distinct success. 
Not only has it added a respectable sum to our resources, but it 
has become a useful vade mecum toward materials and services of 
help in our teaching and scholarly work. Apparently it has also 
proved satisfactory to our advertisers, who have repeatedly ex- 
pressed themselves to that effect in letters to the advertising 
manager. To this official, Mr. J. S. Grassfield, of the University of 
Iowa, the Journal is deeply indebted for his industry and enthu- 
siasm in building up our advertising clientele. Fortunately his 
services will probably be available for the coming year. 

Perhaps the suggestion may not be irrelevant that members 
of the Classical Association can aid materially in this matter. In 
the first place, when corresponding with advertisers they can 
remember to mention the Journal; ordinarily no other means is 
available to enable advertisers to test the "pulling power" of the 
Journal as an advertising medium. In the second place, they can 
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assist by calling attention of possible advertisers to the unique 
advantages of the Journal, with its circulation of more than 4000 
copies among the leading classical scholars of the country. Or, a 
letter to the advertising manager will serve to put him on the 
track of firms or individuals having products or services of interest 
to classical students. Whatever financial advantage accrues from 
the sale of advertising space will of course be devoted to improving 
the Journal and advancing the cause of the classics. 

Finally, it will not be amiss for us to congratulate ourselves 
upon the quality of the advertising which the Journal has pub- 
lished. Only the highest type of advertising has been solicited, 
and our advertising pages have become an entertaining and 
valuable feature of the magazine. 



